
Editorial by Sydney B. Flower on the postal authorities’
investigations into the practice of “absent treatment,”
published in Suggestive Therapeutics, June 1900.

In mid-1900, Suggestive Therapeutics magazine 
was ruled to have violated the requirements for 
receiving the discounted second-class postal rate 
and was granted a grace period until the end of the 
year to fulfill its prepaid subscriptions. The 
magazine had come under threat of mail fraud 
charges by U.S. Postal Service inspectors 
following complaints from a rival publication and 
growing scrutiny over its extensive use as a 
promotional vehicle. At the time, postal authorities 
were also actively cracking down on the

practice of exaggerated claims by practitioners of 
esoteric healing

Suggestive Therapeutics magazine loses its
second-class postal rate

methods and especially the practice of Absent Treatment. While Flower 
was promoting the practice in magazine advertisements as an experiment in telepathy it still prompted the postal authorities to 
launch a full investigation into the magazine.

The Postal Service had begun a series of high profile investigations into the practice of Absent Treatment with cases open on 
the famed mental scientists Helen Wilmans and Sidney A. Weltmer. They had questioned its feasibility, ultimately concluding 
that no practitioner could realistically provide the advertised thirty minutes per day per patient given the large volume of 
clients they were attracting. Anticipating potential legal action, Flower published an editorial in the June 1900 issue 
reaffirming his offer of a full refund to any customer that did not see any benefits from the service. With a further assurance 
that the Absent treatment would cease to be conducted, Flower was able to stave off mail fraud charges, but with the magazine 
drawing the attention of a full blown investigation it was ultimately discovered by postal authorities that Suggestive 
Therapeutics functioned primarily as a promotional outlet for the Chicago School of Psychology. Since the school already had a 
magazine, it was deemed ineligible for the discounted second-class mail rate. Without that postal subsidy, the magazine 
became economically unviable and, for all practical purposes, ceased operations.

The Star Of The Magi journal prompted the investigation
The investigation into Suggestive Therapeutics magazine was initiated following complaints submitted to postal inspectors by a 
competing Chicago publication, The Star of the Magi. Launched in November 1899, it served as the official organ of the 
Order of Oriental Magi. Its publisher and editors held titles such as the Supreme Grand Magus, Supreme Grand Preceptor, and 
Supreme Grand Vizier. Although the magazine had a brief run, it quickly attracted a New Thought readership interested in 
metaphysical subjects. The publication made extensive claims regarding its possession of secret knowledge related to the 
"Secret Sciences," Alchemy, Geomancy, Astrology, Magic, Mysticism, Freemasonry, Telepathy, and other esoteric fields. It also 
asserted that its order originated during the time of Atlantis.

The Star of the Magi represented the kind of sensationalist metaphysical publication that Parkyn and Flower aimed to counter 
within the New Thought movement. Like other journals of its type, it was viewed as appealing to readers prone to exaggerated 
or misleading claims. Parkyn and his collaborators like Grumbine’s College sought to redirect that audience toward more 
grounded and scientifically framed teachings. In the February 1900 issue of the magazine it featured an ad for the newly 
released Mind Reading course from the Psychic Research Company. The advertisement was designed to catch attention with 
promises like “Become a mind-reader for free” and “Telepathy is now a proven fact.” It further claimed, “Nothing will give you 
so much entertainment as this Course,” and urged readers in bold letters to "SEND NO MONEY," just a postcard with their



Cover page of the Star of the Magi magazine

The ad as it appeared in the Star of the
Magi magazine by the Psychic Research
Company, February 1900.

A "Telepascope" helped to shut from view
the surrounding objects, allowing for full
concentration on one single object. It was
simply made by taking a large sheet of
paper or cardboard and rolling it into the
form of a funnel, two feet long and about
four inches in diameter.

science and advanced thought
journals, the editor of the Star of the Magi
attacked the ad, claiming it was what he termed
"a well known 'something-for-nothing,' 'catch-
'em-and-skin-'em' plan,'" In his March 1900
editorial he issued a public apology to his
readers for the ad, claiming he had been duped.
He explained that he had allowed the ad
without a full investigation because the
company behind it was a fellow Chicago based
publisher that presented itself with a
professional veneer, maintaining offices in a
reputable building, and advertising widely. The
editor then engaged in a slew of slanderous
accusations, naming both Sydney Flower and J.
V. Daniels, of being opportunists who preyed
on public curiosity and trust. He described the
Psychic Research Company not as a serious
scientific initiative but as a calculated scheme
designed to exploit the widespread fascination
with emerging mental powers. In particular he

In a textbook act of projection, the Star of the Magi editor accused the Psychic Research Company of the very tactics he himself
was engaged in. The overwhelming response from readers unsettled him, exposing the vulnerability of his own dubious claims
of mystical knowledge and spiritual authority. It threatened to reveal just how little separated his operations from those they

name to receive the first lesson and the current copy of Suggestive 
Therapeutics magazine at no cost. The ad functioned much like an early 
form of clickbait, crafted to capture interest and collect contact 
information so that respondents could be sent materials aimed at guiding 
them toward a clearer, more structured understanding of mental 
science.

The Mind Reading Course was heavily advertised because it served the 
dual purpose of exposing the tricks used by stage performers and 
providing the core methods for practicing and testing telepathy. Divided 
into two parts, the first taught muscle reading techniques, detecting 
subtle pressure from a guide’s hand, a wire, or forehead contact as 
entertaining feats that would work to harness powers of concentration 
and personal magnetism through practice. The second part focused on 
telepathy and provided a series of controlled tests designed to learn more 
about how thought could be transmitted without contact. These 
experiments involved sending emotional impressions, naming distant 
friends, and using visual aids like the “telepascope” to sharpen 
concentration. The aim was to gather results from a wide range of 
participants in a broad, ongoing investigation into the phenomenon.

The Star of the Magi slanders Flower, Daniels, and the Psychic 
Research Company
Even thought this same ad had appeared in almost all the major mental

went after Flower referring to him as “the LL.D. man," and claiming that "on closer 
acquaintance, proves to be a degenerate cigarette fiend, whom the medical journals and 
the State Board of Health are after for his open and gross violations of the law, and we 
trust the postal authorities will soon stop his fraudulent use of the mails."

Daniels and Flower sue the Star of the Magi editor for defamation



Editorial from the Star of the Magi
magazine from March 1900[344]

Editorial in the Star Of The Magi magazine, June 1900

The Star’s reply to the lawsuit was a complete
editorial meltdown. It begins by denouncing Flower
and Daniels as "unscrupulous persons" and "an
unsavory pair of swelled heads....imposters who are
in the occult field solely for what money they can
make out of it by fake and false pretense." The libel 

suit, he claimed, was nothing more than a "colossal bluff," a ploy to "get a big bunch of my money" after "looking up my 
financial standing" and hoping for a quiet payoff. He mocked the idea outright, declaring, "Vain hope! We have thousands for 
defense, but not a cent for blackmail."

From there, the editor took a sharp turn into bizarre character assassination. He scoffed at the "mighty Daniels and the little 
faded Flower," and referred to Flower as "the great and only Sydney Flower, alias 'Haggard'," a jab that Flower was really the 
anonymous contributor in Suggestive Therapeutics using the popular monicker. He accused them of being publicity seekers 
who "enjoy being written up," but they didn’t like it when it came from him "because it hurts." He claimed they were just trying 
to "cover up their schemes," because they feared that "if the newspapers take a notion to look into us, we are done." He further 
taunted Flower for presently being in Des Moines, asking, "Great Sid, why do you run? Is the climate not right for such a
delicate Flower?....Why did you leave your Haggard shadow behind?...."Why not take the Jekyll with the Hyde?" and added
"We shall carefully preserve as occult mementos what we have left of you." As the editorial descended further into farce, he
turned his scorn toward Flower’s personal life. He sneered, "Enjoy yourself, Sid, but remember, you are married now....Don’t
let the good people of Des Moines get onto your curves, it’s a moral town, and you can’t do there what even Chicago doesn’t 
allow."[346] Sydney Flower had traveled to Des Moines in April 1900 to give lectures and see about opening a School of Psychic 
Science in the city. He wrote about his trip in the May 1900 issue of the magazine.

were suddenly eager to denounce. Fearing exposure, he had launched into a tirade of 
unhinged, libelous slander, an overreaction that spoke volumes. Flower and Daniels 
swiftly responded with a $25,000 defamation suit.

The Star of the Magi editor responds



A quarter-page ad for Parkyn's magazine that appeared
multiple times in each issue of Suggestive Therapeutics
magazine from 1899-1900

A half-page ad claiming that Suggestion
magazine is the continuation of The Hypnotic
Magazine, placed in Suggestive Therapeutics.

The editorial response published by the Star of the Magi would have 
provided Daniels and Flower with strong grounds for a clear victory in 
their defamation suit. However, the editor of the Star had also filed 
multiple formal complaints with postal authorities, and the lawsuit itself 
brought heightened attention to the matter. As a result, the controversy 
escalated to the point where federal investigators launched an official 
inquiry into the operations of the Psychic Research Company and its 
affiliated publication, Suggestive Therapeutics. In an effort to de-
escalate the situation, Daniels and Flower chose to withdraw their 
lawsuit against the Star’s editor.

Although the postmaster’s
investigation did not result in formal mail fraud charges, the Psychic Research
Company was issued a warning to refrain from making exaggerated claims in its
advertising. However, a broader review of Suggestive Therapeutics revealed a
clear pattern that over the preceding two years the magazine had
overwhelmingly promoted Dr. Parkyn and his associated ventures. Investigators
observed that the magazine had previously operated as a promotional platform
for Parkyn’s school during its earlier incarnation as The Hypnotic Magazine.
Both Suggestive Therapeutics and Suggestion claimed to be continuations of
that earlier title, and that Parkyn had also served as a primary contributor to the
first four issues of Suggestive Therapeutics. Adding to these concerns, both
magazines prominently featured S. F. Meacham as a lead contributor. Meacham
had been the lead writer for Parkyn’s Suggestion magazine since its launch,
contributing to every issue. Beginning in October 1899, he began contributing
original material to both publications simultaneously, an unusual arrangement
for a principal writer and a supposed competitor in the same city. Taken 

together, these factors raised strong suspicions that Suggestive Therapeutics was not an independent journal, but rather a 
second magazine created under a different name to serve the same promotional purpose..

Parkyn's full page ads that appeared multiple times in each issue of Suggestive Therapeutics between 1898 
and 1900

Suggestive Therapeutics magazine is found to be a promotional outlet for Parkyn's School



Endorsements for Parkyn's Mail Order book on Hypnotism
in Suggestive Therapeutics magazine

The investigator's findings supported that conclusion. Each issue of 
Suggestive Therapeutics carried, on average, four to five full-page 
advertisements for the Chicago School of Psychology, often placed in the 
most prominent positions. The pattern extended further with the release 
of Parkyn’s book, A Mail Course in Suggestive Therapeutics and 
Hypnotism. Several issues featured four-page spreads dedicated to the 
book, with subsequent issues including multiple full-page ads for it, as 
well as editorial pieces and featured letters promoting its content. In 
addition, every issue contained half-page and quarter-page ads for 
Parkyn’s Suggestion magazine, books sold by his Suggestion Publishing 
Company, and other products.

Editorial in Suggestive Therapeutics

For another Chicago magazine operating in the same market and field
where Parkyn already had a strong presence, such an extensive 

promotional outlay to a competitor would have been unthinkable, and financially unsustainable for Parkyn. To postal 
investigators, it was a clear indication that Parkyn was not paying for the advertising space, especially given the absence of any 
reciprocal promotion for Suggestive Therapeutics magazine in Parkyn’s own publication. The volume, placement, and 
frequency of the ads confirmed that Suggestive Therapeutics was operating as a promotional vehicle for Parkyn and the 
Chicago School of Psychology rather than as a fully independent, impartial publication.

Editorials on Parkyn's book and featured letters addressed to him in Suggestive Therapeutics magazine



Editorials and letters in Suggestive Therapeutics magazine on Dr. Parkyn

As a result, in July 1900 the postal authorities ruled to permanently revoke the second-class postage rate for Suggestive 
Therapeutics magazine, granting a grace period through the end of the year to fulfill existing prepaid subscriptions. Without 
access to the discounted mailing rate, the journal was effectively forced to cease operations at the end of 1900. Its loss would 
deal a significant blow not only to efforts aimed at guiding the New Thought movement toward verifiable approaches to mental 
science, but also to the Psychic Research Company, which relied on the magazine as its primary outlet for distributing course 
materials and publishing research findings. With no platform in place, there was no practical means of communication with the 
tens of thousands of individuals who had purchased instructional content and were actively applying the techniques. 
Compounding the setback, both Sydney Flower and Jay V. Daniels had come under investigation by postal authorities and were 
now considered high-risk figures, effectively forcing them to take a back seat in any future magazine publications for a period of 
time in order to avoid drawing further attention. Parkyn, drawing on his experience of organizing and managing 
championship sports teams, moved quickly to reorganize the operation and bring in new collaborators capable of continuing 
the work.




